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Medlcal tourism 1S 4 ¢ A ni jouris arket which has
been rapidly growing in the recent years globally. Theferm medical tourism
1s the act of traveling to other countries to obtain medical, dental and
surgical care. According to Goodrich & Goodrich (1987), medical tourism is
the effort to attract tourists by deliberately promoting its health-care services
and facilities, in addition to its regular tourist amenities.

Connell (2006) describes medical tourism as a popular mass culture
where people travel to foreign countries to obtain healthcare services and
facilities such as medical, dental and surgical care whilst having the
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opportunity to visit the tourist spots of that country. Carrera and Bridges
(2006) have defined medical tourism as travel which is systematically
planned to maintain one’s physical and mental health condition. The main
reasons for the growing popularity in medical tourism in India are: (a) the
long waiting lists in the other developed nations, (b) the low cost of medical
treatments in India as compared to the other developed countries. In India,
complex surgical procedures are being performed at one-tenth of the cost as
compared to the procedures in the developed Countrles (¢) reasonable
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Kerala, Tamil Nadu and Karnataka Whlch have emerged as a hub for
ayurvedic treatment, specializing in healing patients by virtue of natural
herbs.

Medical tourism 1s a growing sector in India. India‘s medical tourism
sector 18 expected to experience an annual growth rate of 30%, making it a
Rs. 9,500-crore industry by the end of 2016. In order to realize the full
potential of this industry, there is a need to develop a strategic plan on
medical tourism in India. This paper highlights the strategy that needs to be
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mmplemented for shaping India as one of the best destinations for medical
tourism across the globe.
Objectives

Following are the objectives on the basis of which this research paper
stands.

1. To explore the potential of Medical Tourism industry in India.

2. To study the cost- effectiveness of Medical treatment in India.
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India are now provi ~
mcentives and tax rebate to various pharmaceutlcals mdustrles to pr0v1de
medicines, surgical-equipments, and other medical facilities. Various
specific tour packages available to medical tourist are as follows:-

* Bone Marrow Transplant

*  Brain Surgery

e Cancer Procedures (Oncology) and Cardiac Care
e Cosmetic Surgery
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e Dialysis and Kidney Transplant

*  Drug Rehabilitation

¢ Gynecology & Obstetrics

e Health Checkups

* Internal/Digestive Procedures

* Joint Replacement Surgery

* Nuclear Medicine, Neurosurgery & Trauma Surgery
*  Osteoporosis, Urology and Vascular Surgery

e Gall Bladder-stones surger ernia surge
e Laparoseopic Banding of stomach fo orbid Obesity and others
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At present India is facing the following issues/challenges in becoming a
tourist destination with a competent medical tourism industry.

Lack of infrastructural facilities like poor or no road connectivity, there
seems to be lack of a proficient coordinating system which can put things
mto proper order; as far as the water and power supply is concerned it can
be considered poor keeping in mind the mternational standards, lastly there
1s very limited or no parking space. Most Indian hospitals are also facing the
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lack of trust from the foreign patients. The hospitals have observed to have
poor hygiene standards and the knowledge and awareness of hygiene is
minimal amongst the medical attendants. The food 1s been handled
unhygienic ally which causes further concern, the lack of proper hospitality
services also keeps the foreign patients at bay, heterogeneous pricing of
services and no industry standards is posing a threat to the medical tourism
industry of India.

The government can play a vital in upgrading this sector as a whole. At
present the industry”is facing vhich in one way or the
other linked tosthe Ge ent of India promir
below.
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due to the lack of

e) Lack of concern for sustamability
) Complex visa procedures
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(g) Lack of good language translators (less in number)
(h) Poor airport facilities
Apart from the above mentioned issues there are some
specific/technical issues or practices which need to be taken up at a large
scale from the grass root level. In order to promote India as a medical
tourism destination we will have to make sure of the following;
(a) That the quality accreditations of the Indian hospitals and its service
providers are at par with the International standards and certifications
followed the world over. ‘
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in the field of medi¢in
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The above table 1s a rightful depiction of the huge variance in terms of
taxes levied in India on various commodities as compared to other nations.
On a careful analysis of the table we can clearly make out that the three
factors under consideration here are amongst the main that affects the
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tourist inflow of a particular nation. If we look at the % difference of the
factors amongst the nations, then there is a clear indication of the difference
i the amount of tax levied in India as compared to other countries, with
special reference to Hong Kong which is in contrast to all other nations as
there 1s no taxes levied on any one of the parameters under consideration.
This in turn 1s making inbound tourism very costly for India and hence
responsible for promoting outbound tourism indirectly. In the union budget
of 2012-2013 the government has increased service tax on airfares which has
made air travel expensive. It is-highstimesthat we look.nto this matter and
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' arket_India’s specialized
healthcare products 1 also address the various issues
confronting the corporate healthcare sector, leading private hospitals across
the country are planning to set up a national-level body on the lines of
National Association of Software and Service Companies (NASSCOM), the
apex body of software companies in the country. It is therefore essential to

form an apex body for health tourism - National Association of Health
Tourism (NHAT).
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Integrate vertically: Various value added services may be offered to the
patients. For example, hospitals may have kiosks at airports, offer airport
pickups & transfers, bank transactions, or tie-ups with airlines for tickets and
may help facilitate swift medical visas by the government.

Jomnt Ventures / Alliances: To counter increasing competition in the
medical tourism sector, Indian hospitals should or can tie-up with foreign
mstitutions for assured supply of medical tourists to the country. Specifically
they can make tie-ups with capacity constrained hospitals and insurance

medical tourism industry.
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India. The tourist,_health, info and communi¢ation departments
need to work mn tandem for expert patient care. This paper has
recommended some of the medical tourism strategies for further promoting
medical tourism in India. These include building and promoting the image
of India as high quality medical tourism destination, creating and promoting
new amalgamation of medical tourism products, keeping up the high
standard of quality treatments at pocket friendly price, providing informative
online and offline materials and make them available to the potential
customers. Also setting the certification/standard to reassure the quality of
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treatments as well as emphasizing on the needs and demands of the existing
target markets must be mcorporated.
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