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It requires us to stop thinking of ou as the sole-Center of the universe
and requires us to transcend the simplistic equation of, ‘me’, ‘myself” and ‘T’
and requires us to be just reasonable and objective. The central problem of
ethics in current scenario 1s not the lack of moral reasoning or moral
imagination, but lack of moral engagement 1.e. the willingness to carry on
ethical questions and 1ssues. Publicly, everyone live lives, which are
electronically and economically inter-dependent and inter-connected with
one-another, but privately both are ethically and emotionally withdrawn un-
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empathetic and un-appreciative to the wants, needs and desires of one-
another.

The management now-days follow various practices to make use of
ethics in the decision-making process. In the society, generally three types of
management ethics are prevalent 1.e. moral management, immoral
management and amoral management. The moral management follows
ethical norms, professional standards of conduct compliance with applicable
regulations and laws, lack of 1nterest in profits and wealth maximization.
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requirements employees,
stakeholders, owners and to other interest groups which have shares/stakes
m that business directly or indirectly. The people occupy a central place
around whom, by whom and for whom business 1s run. Ultimately means
that, “Business 1s people”.

Business Ethics

In 1970s in USA, business ethics came in focus with its social values
and social concerns, which forced companies to abstain their policies, that
violates consumer protection and environmental problems. Business ethics
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are rules of business conduct by which propriety of business activity may be
Judged. It equally relates to the behaviour and responsibilities of manager
and ethical obligations of business professionals. The main focus 1s on
people, how individuals should conduct themselves in fulfilling the ethical
requirements of business. There 1s a growing realization all over the world
that ethics is very important for any business and for the progress of any
society. Ethics and profits go together in the long-run and it can protect the
society. The main emphasis is on the need of shape of business, the players
their actions.and motives and.the role of regulatory
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The legal system also guides the behaviour in any society. This is also a
major source of learning ethics. The rules of conduct approved by
legislature are important milestones for guiding the behaviour of the society.
‘Whatever ethics that law codifies, it i1s binding on business. The breaking of
laws by the business may have harmful effect in the life of the people. Thus,
people should observe these laws honestly, so that they are not creating any
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serious problems to the society. The business houses and their management
must learn the legal system in which these are working.

Business ethics are related to the behaviour and obligations of business
professionals. In this the main focus is on the people, how individuals
should conduct themselves in fulfilling the ethical requirements of business.
Business requires managers to be ethically honest with stakeholders’
interest, society, environmental forces and with themselves also. Business
ethics and profits go-together for the long-run sustenance of the organization
if any organization_wants to_survi develop. as to discharge its
obligations to the"societys So, every corporate houseshas ave the way for
a stronger ethiical foundation. N
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accountability of the stakeholders by the corporation: He is of the opinion
that when these three attributes are present the stakeholders must be
considered as high priornity stakeholders. The multitude of stakeholders in
today’s business operations makes the shareholders just one of many groups
mterested in the ethical behaviour of the business. In the past many
companies has their focus on the stakeholders only, but the scenario has
changed in the recent years. The organizations now look towards a
stakeholders approach and stakeholders are any group that has a vested
mterest in the operations of the firm. Employees must be encouraged to
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relay relevant information pertaining to ethical conduct to management of
firm. This information flow is critical to ensure that the needs of all the
firm’s  stakeholders are satisfied. Traditional stakeholders include
employees, suppliers, stockholders, customers, the government, local
communities, and society as a whole.

The contribution of employee is also very important in the success of
any organization and organizations must be able to attract, select, and retain
the best-suitable candidates for their operations. It is for the firm’s benefits
to have a positive strong ulture that.would support the
employees’ co ions to the organizations. If eorporatéseulture does not
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For governments, business ethics implies the need to manage a
complex set of relationships in order to develop a win-win situation between
business and social organizations. The government have-joined other
stakeholders mn assuming a relevant role as drivers of business ethics,
working together with non-governmental organizations and recognizing that
public policies are encouraging a greater sense of business ethics. The role

[34]



National Journal of Commerce and Management (NJCM) ISSN 2394-6342 Vol1, Issue 1, July-December, 2014

of government as a stakeholder is primarily based on compliance issues.
Government should analyse the role that businesses have traditionally
adopted 1n society in order to follow ethical values. The government
establishes and implements laws that require organizations to comply with
the rules and regulations of the constitution. If an organization does not
comply with the laws, the government has the authority to take legal actions
against the organization through fines and possible imprisonment for
employees within the organization. The responsibility of the business
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